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1. Verifying the domain with Facebook 

Facebook is now insisting that you verify domains before running advertising. 

People who have not done this are finding out they cannot advertise. 

Others have had their advertising accounts shut down. 

Fortunately, verifying your domains is quite simple. 

Just follow the steps in the video and this PDF. 

 

Open your business manager on Facebook at business.Facebook.com 

Go to your business settings. 

 

Under business setting go to Brand Safety and select domains 

 

 

 

 



 

 

Click Add 

 

 

Type in the name of the domain in the following format; 

example.com or in our case “isitketo.com” 

No https or www needed. 

Add the domain, then click the Add Domain button. 

 

 

Copy the code you are given and paste it into a note file. 

Please Note: Each domain will get its own unique code. 



 

Login to the account where your website is hosted. 

In our case, it’s Liquid Web. 

Yours will most likely be a different web host. 

Click on Domains 

 

 

Find the domain and click on DNS settings. 

 

 

 

Click Add Record 

 



 

 

Choose TXT as the type of record to add 

In the data area, paste your code from Facebook 

If it asks for a TTL then type 3600 

Click the checkmark (could also be labelled Save) 

The next graphic shows what it should look like when you’re done. 

 

Go back to Facebook business manager. 

Click the verify button. 

 

You will now see a message saying your domain is verified. 

 

Here’s an alternate solution using cPanel. 



Please note, you only need to do ONE of these two solutions, not both. 

In cPanel, go to your Domains and click Zone Editor 

 

 

 

Click the MANAGE button 

 

And click ADD RECORD 

 

Type your domain name with a “.” at the end. 

If it asks for a TTL then type 14400 

Choose TXT as the type of record to add 

In the Record area, paste your code from Facebook 

Click ADD RECORD 

The next graphic shows what it should look like when you’re done. 

 

Go back to Facebook business manager. 

Click the verify button. 



 

You will now see a message saying your domain is verified. 

 

  



2. Installing the WordPress solution 

Login to your WordPress site. 

Hover over Plugins and Click Add New 

 

 

 

Click in the search bar at the top right and type Facebook for WordPress 

 

 

 

You will then see the plugin appear in the list. 

Click Install Now. 

 

 

 

 



 

Click Activate 

 

 

 

Once activated, click the link follow the setup steps 

 

 

 

Click Get Started 

 

 



Click Continue As Your Name 

 

 

 

 

 

 

 



 

Click Continue 

 

 

 

 

 

 



If you only have one business, ad account and pixel, enable Automatic 
Advanced Matching. 

If you have more than one business, ad account or pixel please click each 
option (1-3) and ensure you choose the correct one for each option then 
enable Automatic Advanced Matching. 

Click Show Options 

 

 

 



Click the toggle button for each option you wish to collect information on. 

In the example, we are selected all Automatic Advanced Matching options. 

 

 

Click Continue. 

 

 

 



Facebook will now show you what you’re allowing the app to do. 

Click Next 

 

 

 

 

 

 



The WordPress App will now link to Facebook. 

Wait a few moments for this to finish. 

 

 

 

 

 

 



You will now see the main connection between your website and Facebook 
was successful with the You’re all set! screen. 

 

 

 

 

 

 



Finally, tick the box and click Confirm to complete the connection. 

 

 

 

If you see this message, you have successfully connected your website to 
Facebook. 

 

 



3. Installing Facebook pixel helper on Google Chrome 

 

Launch the Google Chrome browser. 

If you don’t have it installed, go to google.com/chrome and install it. 

 

Click the extensions icon. 

 

 

 

Choose Manage extensions 

 

 

In the window that appears, click Extensions found at the top left. 

 

 

 

Click Open Chrome Web Store found at the bottom left. 

 

 

 

 

 



Click in the search box and type Facebook Pixel Helper. 

You will then see the extension appear in the list. 

 

 

 

Click Add to Chrome. 

 

 

 

The browser will show you an information box, simply click Add extension. 

 

 

 



The browser will confirm that Facebook Pixel Helper has been added to your 
Chrome browser. 

 

  



4. Setup conversions API on Shopify 

(Make sure you’re logged in to your Facebook account). 

 

Login to your shopify account. 

 

Click Online Store from the list. 

 

 

 

  



Click Preferences 

 

 

 

Click Set up Facebook 

 

 

 

 

  



You will be shown a number of lines of information. 

Click Add Sales Channel. 

 

 



Shopify will now show a series of steps that need to be completed. 

 

 

 

  



Click Connect account. 

 

 

 

Shopify will ask you to confirm you’re logging into Facebook. 

Click Continue as Your Name 

 

 

 

 

 

 



Facebook will now confirm the information you’re about to share with Shopify. 

Click OK 

 

 

 

 

 

 

 

 

 

 



If you only have one business, click Connect. 

If you have more than one business, please ensure you select the correct 
business and click Connect. 

 

 

If you only have one ad account, click Connect. 

If you have more than one ad account, please ensure you select the correct ad 
account and click Connect. 

 

 

 

 

 

 



If you only have one page, click Connect. 

If you have more than one page, please ensure you select the correct page and 
click Connect. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



For data sharing, toggle the ENABLE CUSTOMER DATA SHARING option to on. 

For CHOOSE LEVEL, ensure you choose the MAXIMUM option. 

This will ensure you enable the Conversions API and in turn, collect the 
maximum amount of data for use in Facebook. 

 

 

 

 

 

 



Select your target country from the drop down list. 

If you run international traffic, this should be the country the majority you are 
primarily targeting. 

 

 

 

Click Accept to confirm you agree with the Terms and conditions. 

 

 

 

Click Finish setup. 

 

 

 

 

 

 



You will now see a confirmation that you have successfully completed the 
connection between Shopify and Facebook using the Conversions API. 

 

 

  



 

5. Fixing ClickFunnels 

 

Go to kilstein.com/capibox and sign up for your free 7 day trial. 

 

 

 

Complete the sign up process which should only take you a few minutes. 

  



Login to CAPIBOX and click the CONNECT FUNNEL button. 

 

 

 

Choose the ClickFunnels platform from the list shown. 

 

 

 

Name your funnel. 

We suggest using the same funnel name as the funnel you are setting up for on 
ClickFunnels. In this example, we’re using Test Funnel. 

 

 

 

 

 

 

 



Switch to Facebook business manager browser tab and click Events Manager 

If you have more than one business please ensure you select the correct 
business from the list on the left. 

 

 

 

Click the pixel number to copy it to the clipboard, copy this to a note file. 

 

 

 

 

 



Switch to the CAPIBOX browser tab, and paste the Pixel into the box. 

 

 

 

Switch to Facebook business manager browser tab and click Settings 

 

 

Scroll down to Conversions API - Click Create Access Token. 

 

 

 

  



Click Next at the bottom right of the window that appears. 

 

 

 

  



Select the correct pixel from the list and click Next. 

 

 

 

Click Generate access token. 

 

 



Click the code to copy to clipboard - save to a note file too for future reference. 

Click Next. 

 

 

 

Click Done. 

 

 

 



Switch back to the CAPIBOX browser tab. 

Paste the Access token into Access Token box. 

 

  

 

Switch back to the Facebook business manager browser tab. 

Click Test events tab 

 

 

 

Click the TEST number to copy it to the clipboard. 

 

 

 



Switch back to CAPIBOX browser tab. 

Paste the TEST code into the Test Event line. 

 

 

Click the Test Event button. 

 

 

 

You will see Success! message appear at the top right of screen. 

 

 

 

Click COPY on the right of the Webhook 

 

 

 

 

 

 

 

 



Switch to the ClickFunnels browser tab. 

Choose Funnels from the top right drop down menu. 

 

 

 

Click the funnel name you want to add the CAPIBOX script to. 

(for this demonstration, I’m choosing Speed Keto All Digital Funnel 2.0) 

 

 

 

Choose SETTINGS at the top right of the funnel area. 

 

 

 

 

 

 



Scroll to the bottom of the page and click Manage Your Funnel Webhooks. 

 

 

 

Click + New Webhook. 

 

 

 

Paste your webhook URL into box 1 - Leave everything else as is. 

Click Create Funnel Webhook. 

 

 

 



You will now see your Webhook listed under Active Funnel Webhooks. 

 

 

 

Switch to the CAPIBOX browser tab. 

Click COPY to the right of the Script line. 

 

 

 

Switch to the ClickFunnels browser tab. 

Click BACK. 

 

 

 

  



Locate the HEAD TRACKING CODE section. 

Paste the CAPIBOX script into the box. 

 

 

Scroll to the bottom of the page and click Save and Update Settings. 

 

 

 

  



6. The HYROS solution 

https://kilstein.com/hyros 

Hyros is the most accurate way of tracking where your sales are coming from. 

More accurate than Facebook. 

More accurate than Google. 

Tracks exactly to the most granular level where your sales are coming from. 

See the video for a powerful example of Hyros tracking. 

 

 

  



7. Fixing Google 

Are you familiar with the lightbulb jokes?  How many people does it take to 
change the lightbulb for an old lady? 

Answer: None. She’d rather sit in the dark. 

That seems to be Google’s answer to the iOS problem. 

Here’s why: 

Most desktop users have Google Chrome as their browser. 

Chrome will be able to ready the Google tracking codes no matter what Apple 
does. 

So, Google believed it’s a non-issue for them.  

Now, they’ve discovered that people search and buy on their mobile devices. 

(Seriously, wouldn’t you think the people who have access to every single 
Google Analytics account would know this already?) 

Unfortunately for Google, the most popular mobile phone is the Apple iPhone.  
The most popular tablet is the Apple iPad. 

On these devices, the default browser is the most popular and that’s Apple’s 
Safari. 

As of this publication date, Google has not published a simple fix but as soon as 
it is available, we will email it to you. 


